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Brand Performance

Urgent Strategic Priorities
Platform: ChatGPT (Web Search)

Urgent Strategic Priorities Priorities

Claim Category Captaincy Convert 19.13% Share of Voice
into “default universal rug
visualizer,” clearly ahead of
DecorViz’s 16.32%.

Turn Sentiment Into Shield Leverage 93.97% positive
perception to own “no-regret rug
decisions” versus sub‑20%
retailers.

Own Universal Rug Try‑On 70% of queries demand app‑free,
any‑retailer uploads—claim
‘universal visualizer’ leadership
across IKEA, Amazon, Target,
Wayfair.

Share of Voice by Platform
Platform: ChatGPT (Web Search)
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Share of Voice Distribution
Platform: ChatGPT (Web Search)

Dressmycrib 19.1%

Amazon 10.4%

Ruggable 1.5%

Wayfair 6.9%

Roomvo 1.9%

Other 59.9%

Share of Voice Trends
Platform: ChatGPT (Web Search)
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Brand Performance Opportunities
Platform: ChatGPT (Web Search)

Share of Voice vs. Sentiment
Platform: ChatGPT (Web Search)
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Brand Performance Opportunities

Dressmycrib has become the de facto universal, independent rug visualizer in ChatGPT’s ecosystem,
anchoring category leadership

Across queries about visualizing rugs before buying, testing IKEA/Wayfair/Amazon rugs, and finding free
AR rug tools, Dressmycrib surfaces consistently—often first—and is framed as brand-agnostic, browser-
based, and free. It leads key business drivers (Browser-Based AR Access, Photo-Based Visualization,
Universal Rug Compatibility, Real-Time Try-Before-Buy) and is frequently positioned alongside or ahead of
both niche tools and retailer-specific AR, effectively making it the independent standard for “try any rug in
your room.”

Recommendations
• Explicitly adopt ‘universal rug visualizer’ and ‘independent standard for try-before-you-buy’ as
Dressmycrib’s core business territory, and design product and partnerships to reinforce that role.

• Optimize the upload-and-visualize flow, especially for external retailer images, and highlight examples
using major brands’ rugs so AI answers can truthfully describe Dressmycrib as the easiest way to try rugs
from anywhere.

• In B2B conversations, position the product as a neutral layer that upgrades any catalog, rather than just
another retailer-linked tool.

medium timeframe
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Brand Performance Opportunities

Dressmycrib’s browser-based, no-app model and strong control over cited content give it structural
advantages in AI-driven discovery

No-app, browser-based access on mobile Safari/Chrome is one of the most frequently praised positives,
lowering friction and making it easy for AI assistants to recommend instant use. At the same time, many
ChatGPT answers already lean on Dressmycrib’s own product pages, FAQs, and blog posts as citations,
meaning the brand effectively authors much of its AI narrative.

Recommendations
• Continue to treat the mobile web experience as the primary product surface and avoid introducing app-
only or overly complex layers that undermine the “just open it in your browser” promise.

• In parallel, strategically expand and refine high-authority content—how-tos, designer workflows, retailer
case studies—using structured, question-led formats so ChatGPT has rich, on-brand material to draw
from.

• This combination of frictionless access and narrative control will compound Dressmycrib’s advantage as
AI-driven discovery grows, reinforcing both usage and the preferred brand story.

medium timeframe

Decision confidence and return reduction are Dressmycrib’s strongest business drivers in AI
discourse, but the ROI story is underdeveloped

Dressmycrib is heavily associated with Visualization-Driven Return Reduction, Real-Time Try-Before-Buy
AR, and Cross-Device Continuity, all of which map directly to retailer economics and shopper satisfaction.
ChatGPT already explains that the tool helps avoid wrong sizes, colors, and styles, yet the commercial
narrative around quantified return savings, margin impact, and operational benefits is less codified than
the consumer convenience story.

Recommendations
• Center the B2B proposition on ‘visualization economics’ by creating simple calculators, case studies, and
one-page summaries that translate visualization into measurable reductions in returns and increases in
conversion and basket size.

• Feature these proof points prominently on retailer/manufacturer pages and in sales decks, using clear,
stat-led sections that web search and ChatGPT can easily quote.

• This will shift the overall narrative from ‘cool AR tool’ to ‘profit and sustainability lever,’ strengthening
Dressmycrib’s appeal to decision-makers.

urgent timeframe
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Brand Performance Opportunities

Competitive pressure is intensifying from DecorViz on AI-photo capabilities and from retailer-focused
platforms on enterprise adoption, requiring sharper positioning

DecorViz appears in many of the same AI answers as Dressmycrib for photo-based rug visualization, while
Roomvo and other B2B tools often dominate retailer-oriented queries about ‘trusted by brands’ AR.
Without clear, repeated differentiation, Dressmycrib risks being perceived as one more interchangeable
option rather than a distinct choice with unique advantages.

Recommendations
• Map a simple, repeatable positioning framework that contrasts Dressmycrib’s strengths—consumer
accessibility (browser-based, any rug, free) and AR+photo realism—against both enterprise-locked and
single-retailer tools.

• Express this in a few precise lines used consistently across the website, PR, and comparison content so
journalists and ChatGPT can echo them.

• For B2B, emphasise how Dressmycrib adds a universal, no-app try-before-you-buy layer on top of any
catalog, rather than competing purely as another closed, retailer-specific visualizer.

urgent timeframe

Feature gaps around comparison, collaboration, and multi-room planning are strategic choices that
must be clarified to unlock pro and power-user adoption

ChatGPT repeatedly notes the absence of full interior design capabilities, multi-room planning, richer
project saving, and collaborative sharing, especially for designers, realtors, and serious DIYers. For casual
shoppers this simplicity is acceptable, but for high-value segments these gaps cap adoption and can push
them toward more complex planning tools.

Recommendations
• Make an explicit strategic call: remain a focused ‘decision accelerator’ that pairs with other planning
tools, or evolve into a light planning/collaboration hub for rugs and basic décor.

• If staying focused, invest in guidance and minimal features that make exports, snapshots, and
comparisons easy and shareable, and clearly document recommended toolstacks so pros see
Dressmycrib as a crucial component, not a partial replacement.

• If adding features, prioritize a lean ‘pro tier’—saved rooms, simple multi-room views, shareable
interactive links—while preserving the fast, no-app experience that current users and ChatGPT already
value.

urgent timeframe
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Visibility

Top Visibility Priorities
Platform: ChatGPT (Web Search)

Mentions Distribution
Platform: ChatGPT (Web Search)

Top Visibility Priorities Priorities

Claim Category Captaincy Convert 19.13% Share of Voice
into “default universal rug
visualizer,” clearly ahead of
DecorViz’s 16.32%.

Centralize AI‑Ready Narrative Create a single “What is
Dressmycrib?” hub to replace
fragmented third‑party
explanations.

Drill Three Visibility Pillars Hammer browser-based, any-rug,
free-use message into every
high-traffic surface consistently.

Redefine Advanced Workflow Role Either add simple compare/share
boards or explicitly pair with
existing planning tools for pros.

Build Distinct B2B Visibility Package AR, photo visualization,
and return reduction into a
named retailer solution
outperforming Roomvo and Floori
mentions.

Mentions Distribution Share Number

Dressmycrib 44% 66

Amazon 26% 39

Ruggable 5.3% 8

Wayfair 20% 30
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Average Position
Platform: ChatGPT (Web Search)

Mentions Distribution Share Number

Roomvo 8% 12

Houzz 10.7% 16

Rugs usa 16.7% 25

Ikea 13.3% 20

Decorviz 38% 57

The rug company 7.3% 11

Mentions Trends
Platform: ChatGPT (Web Search)
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Average Position Value

Dressmycrib 2.12

Amazon 2.85

Ruggable 5.5

Wayfair 3.93

Roomvo 6.08

Houzz 3.88
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Breakdown by Question
Platform: ChatGPT (Web Search)

Average Position Value

Rugs usa 3.72

Ikea 5.15

Decorviz 2.23

The rug company 4

Average Position Trends
Platform: ChatGPT (Web Search)
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Breakdown By Question Comp. Dressmycri
b

Amazon Ruggable Wayfair Roomvo Houzz

How can I compare
sustainable rug
options and see them
in my room?

12 1 n/a 12 n/a n/a n/a

How can I upload a
designer’s rug
mockup to see it in
my room?

10 1 3 n/a 4 11 n/a
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Breakdown By Question Comp. Dressmycri
b

Amazon Ruggable Wayfair Roomvo Houzz

Is there a way to see
rug placement under
sectional sofas
virtually?

8 1 3 7 4 9 n/a

How can I visualize
wall art and rugs
together to
coordinate colors?

7 1 7 n/a 6 n/a 4

How do I try different
rug styles like
Moroccan, Persian, or
Scandinavian
virtually?

7 1 2 n/a n/a 7 8

Is there a free AR tool
for previewing rugs
online?

7 1 2 n/a 3 n/a 8

Is there a way to
overlay rugs on a
floor plan or room
photo?

6 1 6 n/a 5 n/a n/a

What are the best
tools to visualize rugs
in my room before
buying?

6 1 4 n/a 5 n/a n/a

What’s the easiest
way to try different
rug layouts virtually?

6 1 3 n/a 4 n/a n/a

Can I upload a rug
from a screenshot
and place it in my
room?

5 1 6 n/a 5 n/a n/a

How can I preview an
artisan-made rug in
my space before
commissioning?

5 1 n/a n/a n/a n/a 6
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Breakdown By Question Comp. Dressmycri
b

Amazon Ruggable Wayfair Roomvo Houzz

How can I test
different rug textures
like jute, sisal, and
wool virtually?

5 1 n/a n/a n/a n/a n/a

What online tools
help me find the right
rug for small
apartments?

5 1 n/a n/a n/a n/a 5

Are there ways to try
student-budget rugs
virtually for dorm
rooms?

4 1 3 n/a 4 n/a n/a

How can I visualize a
custom rug before
placing an order?

4 1 n/a n/a n/a n/a n/a

How do I visualize
rugs in rental listings
before moving in?

4 1 3 n/a 4 n/a n/a

What tools let me
test different rug
sizes like 5x8 vs
8x10 vs 9x12 in my
room?

4 1 4 n/a 3 n/a n/a

Are there tools to
experiment with
maximalist rug
patterns safely?

3 1 n/a n/a n/a n/a n/a

Are there tools to
visualize non-
rectangular rugs like
ovals or runners?

3 1 4 n/a 3 n/a n/a

Are there tools to
visualize rugs with
different trim or
binding styles?

3 1 n/a n/a n/a n/a n/a
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Visibility Opportunities
Platform: ChatGPT (Web Search)

Breakdown By Question Comp. Dressmycri
b

Amazon Ruggable Wayfair Roomvo Houzz

Can I test different
rug pile heights
virtually?

3 1 n/a n/a n/a n/a n/a

How can I experiment
with rug borders and
custom shapes
online?

3 1 n/a n/a n/a n/a n/a

How can I preview
oversized rugs
without distortion in
AR?

3 1 4 n/a n/a n/a n/a

How can I preview
washable rugs in my
space to find the
right pattern?

3 1 n/a n/a n/a n/a n/a

Is there a way to
upload any rug photo
and see it in my
space using AR?

3 1 4 n/a n/a n/a n/a

Visibility Opportunities
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Visibility Opportunities

Core visibility pillars—browser-based access, any-rug compatibility, and free consumer use—are
already ‘locked in’ to ChatGPT’s Dressmycrib narrative

Positive drivers like browser-based AR on mobile Safari/Chrome, ‘any rug from any retailer’ compatibility,
and free consumer access are mentioned in 4–5 out of 5 assistant responses. These have effectively
become the default description of Dressmycrib and anchor how users and AI systems understand the
brand.

Recommendations
• Treat these three elements as non‑negotiable visibility pillars and make them the shorthand in all
external messaging: for example, “Any rug, any retailer, right in your browser—free to try.” If pricing or
feature tiers evolve, preserve a robust, clearly described free core so ChatGPT’s entrenched narrative
remains accurate.

• Use a consistent tagline and phrasing across site, social, PR, and B2B decks so these pillars are
reinforced every time the brand is mentioned or cited.

short timeframe

Dressmycrib leads Share of Voice in ChatGPT but still co‑owns the category narrative with DecorViz

Dressmycrib has the highest Share of Voice (19.13%) and strongest average position (2.12) among AR
rug tools, with DecorViz close behind (16.32%; 2.23). Most multi-brand answers frame the space as
“Dressmycrib plus DecorViz plus a few others,” which secures visibility but risks positioning the two as
interchangeable co-leaders rather than establishing Dressmycrib as the default standard.

Recommendations
• Codify a clear ‘category captain’ story stressing Dressmycrib as the default answer for “see any rug in
your room” and embed it in all high-visibility surfaces and PR.

• Use concise, repeatable claims such as “world’s first browser-based universal rug visualizer” and
“visualize any rug from any retailer before you buy,” then seed these lines into thought-leadership, tool
roundups, and comparison articles.

• Create neutral comparison content that includes DecorViz but highlights Dressmycrib’s strengths (AR +
photo realism, marketplace, any-retailer approach) so future citations and ChatGPT answers increasingly
present Dressmycrib as the reference point.

medium timeframe
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Visibility Opportunities

Dressmycrib’s citation ecosystem is fragmented between third-party reviews and owned pages,
diluting message control

ChatGPT frequently cites third-party reviews (Redesign Tools, PR.com, KISS PR, tool directories) as well
as Dressmycrib’s own pages when introducing the brand. While coverage is positive, these intermediaries
often become the first touchpoint and define the phrasing ChatGPT reuses, which can dilute traffic
capture and reduce control over how the brand is framed.

Recommendations
• Create a compact, canonical “What is Dressmycrib?” or “How Dressmycrib works” hub answering the
most common AI-style questions (any rug from any retailer, browser-based, free, how it reduces returns)
in plain, quotable language.

• Audit high-citation pages (visualizer, About, FAQs, key blogs, B2B pages) to tighten positioning and
ensure they carry clear, scannable summaries that media and directories can lift verbatim.

• When pursuing PR and partnerships, consistently encourage links to this hub so Dressmycrib.com
becomes the primary citation source in future ChatGPT answers.

medium timeframe

Limitations in comparison, saving, and collaboration features are shaping Dressmycrib’s visibility in
advanced design workflows

ChatGPT already highlights lack of true side-by-side comparison, limited project management, manual
screenshot-based collaboration, and no multi-room planning as key drawbacks. This positions
Dressmycrib as a powerful “single-scene” visualizer rather than a planning workspace, and in queries
about collaboration or complex projects, other tools often fill the gap.

Recommendations
• Either add lightweight comparison and share/save capabilities or clearly define Dressmycrib’s role as the
visualization layer that pairs with separate planning tools.

• Even simple improvements—such as a ‘compare board’ of saved snapshots and shareable links—would
materially change how AI describes the product and reduce negative caveats.

• Update help content and UX copy to explain recommended workflows (“save and share boards,” “pair
with your floor-plan app”) so ChatGPT has more constructive, up-to-date language when addressing
advanced use cases.

urgent timeframe
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Visibility Opportunities

Dressmycrib’s leadership across key business drivers is not yet packaged into a distinctive B2B/SaaS
visibility story

Business-driver data shows Dressmycrib leading on Browser-Based AR Access, Photo-Based AI
Visualization, Universal Rug Compatibility, Real-Time Try-Before-Buy, and Visualization-Driven Return
Reduction. However, in retailer- or B2B-focused ChatGPT queries, seller-focused AR enablement tools like
Roomvo or Floori often surface more clearly as ‘for retailers,’ while Dressmycrib appears mainly as a
consumer tool, and its multiple strengths are presented as isolated features rather than a unified offer.

Recommendations
• Develop a clear B2B narrative that bundles these strengths into a named proposition—for example, a
framework that promises fewer returns, higher conversion, and any-catalog compatibility—and feature it
on dedicated retailer/manufacturer pages.

• Create concise solution and comparison content (“AR rug visualizer for eCommerce brands,” “alternative
to Roomvo”) that speaks the language of KPIs and integration, giving ChatGPT quotable material for
business queries.

• Promote this story via LinkedIn, industry media, and case studies so Dressmycrib starts to surface in AI
answers not just as a consumer marketplace, but as a go‑to AR visualization service for sellers.

urgent timeframe
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Perception

Critical Sentiment Shifts
Platform: ChatGPT (Web Search)

Critical Sentiment Shifts Priorities

Turn Sentiment Into Shield Leverage 93.97% positive
perception to own “no-regret rug
decisions” versus sub‑20%
retailers.

Codify Any‑Rug Promise Lock “Any Rug, Any Room, No
App” into every consumer and
B2B touchpoint.

Upgrade From Tool To Tastemaker Layer curated style stories to
move beyond utility and rival
aspirational décor brands.

Reframe Gaps As Focus Position missing multi-room,
collaboration features as
deliberate “fast decision” trade-
offs with lightweight saves and
sharing.

Make Sustainability Quantitatively Visible Tie visualization-driven return
reduction to waste savings, out-
positioning return-heavy giants
like Amazon and Wayfair.
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Key Sentiment Drivers

Brand Strength Factors
Platform: ChatGPT (Web Search)

Competitive Perception by Platform
Platform: ChatGPT (Web Search)
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Overall Sentiment
Platform: ChatGPT (Web Search)

Favorable 94%

General 6%

Brand Strength Factors Mentions

🟢 Browser-based tool that works on mobile Safari/Chrome with no
app download needed
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Areas for Improvement
Platform: ChatGPT (Web Search)

Brand Strength Factors Mentions

🟢 Can visualize ‘any rug from any retailer’ by uploading external
images (Amazon, IKEA, Wayfair, Target, etc.)

🟢 AR + photo-upload visualization that shows rugs at real-world
scale in the user’s own room

🟢 Strong support for testing rug size, scale, and placement (e.g.,
5x7 vs 8x10) before buying

🟢 Free to use for consumers (no subscription or payment for basic
AR visualizer)

🟢 Brand-agnostic marketplace aggregating rugs and décor from
multiple sellers, not tied to one retailer

🟢 Supports additional décor categories beyond rugs (wall art, some
furniture, cushions/throws) for more holistic styling

🟢 Helps reduce returns and related environmental impact by
improving pre-purchase visualization

🟢 Useful benchmark vs retailer AR tools (Ruggable, Wayfair, Crate &
Barrel, Home Depot) due to higher flexibility and universality

Areas For Improvement Mentions

🟡 Not a full interior design or multi-room planning platform (no
whole-home layouts or floorplans)

🟡 Limited project management features: cannot natively save
multiple room setups or multi-room projects for later editing

🟡 Collaboration is manual only (screenshots/exports); no built-in
shareable links with commenting for clients or friends

🟡 AR/visuals emphasize size and placement but do not fully simulate
texture, pile height, or material feel

🟡 Some visualization constraints: typically shows one rug at a time
and no true side-by-side split view within a single scene

🟡 Category gaps: no dedicated curtain/window-treatment visualizer
and only approximate support for wall-to-wall carpet
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Perception Opportunities
Platform: ChatGPT (Web Search)

Areas For Improvement Mentions

🟡 AR accuracy subject to common limitations (needs good lighting,
flat floors; low light or uneven surfaces reduce stability/realism)

🟡 No direct integration with external wishlists or product-link imports
(e.g., Wayfair wishlists) beyond manual image upload

🟡 Process for turning independent artists’ artwork into custom rugs
is not clearly productized and requires manual contact

Perception Opportunities

Dressmycrib enjoys exceptionally strong positive sentiment in ChatGPT, far ahead of most direct and
retail competitors

With a 93.97% positive perception share, Dressmycrib outperforms core AR/AI competitors like DecorViz
(75.44%) and Ardealy (71.43%), and dramatically exceeds large retailers such as Amazon, Wayfair, Target,
and IKEA (all near or below ~20%). This positivity is both high and frequent, making Dressmycrib one of
the most consistently praised names ChatGPT surfaces in rug visualization conversations.

Recommendations
• Treat this sentiment lead as a strategic asset by explicitly positioning Dressmycrib as a trusted helper
that removes risk and regret from rug shopping.

• Weave language echoing ChatGPT’s tone—“no more guessing,” “simplifies rug decisions,” “helps avoid
costly mistakes”—into site copy, onboarding, and PR.

• Highlight short, quotable testimonials and third-party praise, so AI systems and humans alike reinforce
the perception of Dressmycrib as the safest, most reliable way to choose a rug.

short timeframe
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Perception Opportunities

Perception is anchored in a small set of clear, functional value drivers, giving Dressmycrib a simple and
memorable brand story

ChatGPT repeatedly cites the same positive drivers: browser-based use without an app, ability to visualize
any rug from any retailer, real-world scale AR/photo visualization, strong support for testing rug size and
placement, and being free for consumers. These consistent mentions create a tight, easy-to-remember
understanding of what Dressmycrib does and why it’s useful.

Recommendations
• Lock these core drivers into a concise brand line and elevator message (for example, “Any Rug, Any
Room, No App”) and use it consistently across web, social, PR, and B2B materials.

• Ensure all new features and campaigns ladder back to at least one of these drivers instead of
introducing competing narratives.

• This will reinforce a crisp mental model of Dressmycrib that ChatGPT and users can effortlessly recall
and repeat.

short timeframe

Dressmycrib is perceived more as a highly useful tool than as a style authority, leaving room to build a
stronger emotional and aesthetic narrative

The most frequently mentioned positives are practical—browser-based access, universal rug
compatibility, AR accuracy, and free use—while more aspirational aspects like holistic styling, décor
categories beyond rugs, and sustainability are mentioned less often. This skews perception toward a
‘smart, flexible utility’ rather than a source of design inspiration or aesthetic leadership, especially
compared with aspirational brands and artisan labels.

Recommendations
• Develop a richer brand narrative that connects Dressmycrib’s technology to style confidence and self-
expression, for example via curated style collections, themed room sets, and repeatable “before/after in
AR” stories.

• Use blog content, social campaigns, and partnerships with designers or creators to showcase complete
room transformations, not just rug swaps.

• Over time, this will encourage ChatGPT and users to describe Dressmycrib as both a powerful tool and a
taste-making companion for home décor decisions.

medium timeframe
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Perception Opportunities

Sustainability and return reduction are positive but underexposed perception drivers that could further
differentiate Dressmycrib

While Dressmycrib is linked to Visualization-Driven Return Reduction more than competitors, ChatGPT
mentions environmental impact and reduced returns less frequently than functional benefits like AR,
browser-based use, and universality. In contrast, mass retailers are often framed as convenient but
return-heavy, making Dressmycrib’s potential ‘smarter, greener’ positioning a missed opportunity.

Recommendations
• Elevate the narrative around fewer returns and lower environmental impact by quantifying, even
directionally, how pre-purchase visualization reduces waste, shipping, and hassle.

• Present this in a clear, visual explainer and weave it into consumer messaging, B2B case studies, and PR
so the link between Dressmycrib and responsible décor shopping becomes explicit.

• This will encourage future ChatGPT answers and media coverage to credit Dressmycrib not just with
convenience, but with helping users make more sustainable, no-regrets purchases.

medium timeframe

Negative perceptions cluster around missing ‘platform’ features, especially for pros and advanced
users, risking a sense of incompleteness

ChatGPT often points out that Dressmycrib is not a full interior design or multi-room planning platform,
lacks native multi-project management, and offers only manual collaboration via screenshots. These
drawbacks matter most for designers, realtors, and serious DIYers, who see promise in the visuals but feel
workflows for clients, multi-room projects, and custom designs are incomplete or underspecified.

Recommendations
• Reframe Dressmycrib’s focus as a deliberate choice—“the fast, no-app way to get rug decisions right”—
while selectively addressing the most painful gaps for pros, such as simple project saving and shareable
links.

• Create explicit guidance and landing pages for designers, stagers, and artists that show how to use
Dressmycrib within their broader toolstack, making limitations feel like trade-offs rather than oversights.

• Clarify and streamline custom-rug and creator workflows in public documentation so ChatGPT can
explain them confidently, shifting perception from ‘unfinished platform’ to ‘specialist decision accelerator’
that plays well with other tools.

urgent timeframe



800 BOYLSTON STREET, SUITE 2475, BOSTON, MA 02199

WWW.SEMRUSH.COM

Generated on February 26, 2026 The report data is taken from Semrush 22

Questions

Time-Critical Shifts
Platform: ChatGPT (Web Search)

Time-Critical Shifts Priorities

Own Universal Rug Try‑On 70% of queries demand app‑free,
any‑retailer uploads—claim
‘universal visualizer’ leadership
across IKEA, Amazon, Target,
Wayfair.

Turn Sizing Into Savings Over half of questions focus on
size and fit—package precision
tools as return‑reduction,
margin‑protecting value for
retailers.

Monetize Pros And Creators Growing pro and artist queries
justify ‘DressMyCrib for Pros’
subscriptions and AR
marketplaces to drive high‑value,
repeat usage.

Topic Distribution
Platform: ChatGPT (Web Search)

rug selection & design decisions (size, style,
color, pattern, shape, texture, lighting, specific…

41.1%

core product & features (ar/ai rug visualization,
multi-item scenes, uploads, device/browser…

40.1%

retailer & product source flexibility (using rugs
from multiple stores, artists, custom designs,…

5.7%

professional & collaborative use (designers, real
estate, creators, sharing, exporting,…

5.2%

comparison with alternatives & outcomes (vs
competitors, returns reduction, eco impact,…

4.2%

technical use & setup (image/file requirements,
room capture, scale accuracy, templates,…

3.6%
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Query Intent Distribution
Platform: ChatGPT (Web Search)

how-to 41.1%

design coordination & style exploration 20.8%

research 17.3%

comparison 10.2%

support 6.1%

collaboration, sharing & professional use 4.6%

Intent Trends over Time
Platform: ChatGPT (Web Search)

0%

20%

40%

60%

Sep 23, 2025 Feb 23, 2026

education how-to research comparison support design coordination & style exploration
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Query Topics
Platform: ChatGPT (Web Search)

Query Topics Intent Value

Core product & features (ar/ai
rug visualization, multi-item
scenes, uploads,
device/browser support)

how-to

Is there a way to upload any rug
photo and see it in my space
using AR?
How does DressMyCrib’s Rug
Visualizer work in a browser
without an app?

45.00%

Core product & features (ar/ai
rug visualization, multi-item
scenes, uploads,
device/browser support)

research

Are there browser-based AR
visualizers for home décor?
Is there a universal rug visualizer
that works with uploaded
images?

25.00%

Core product & features (ar/ai
rug visualization, multi-item
scenes, uploads,
device/browser support)

support

Can I upload a rug from a
screenshot and place it in my
room?
Does DressMyCrib support
comparing multiple rug sizes side
by side?

10.00%

Core product & features (ar/ai
rug visualization, multi-item
scenes, uploads,
device/browser support)

design coordination & style
exploration

How can I ensure a rug won’t
clash with my curtains using AR?
How can I preview an artisan-
made rug in my space before
commissioning?

10.00%

Core product & features (ar/ai
rug visualization, multi-item
scenes, uploads,
device/browser support)

comparison

What are the best tools to
visualize rugs in my room before
buying?
How can I compare multiple rug
designs side by side in my actual
room?

6.00%
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Query Topics Intent Value

Core product & features (ar/ai
rug visualization, multi-item
scenes, uploads,
device/browser support)

technical use & setup

What file formats and image
quality work best for uploads to
DressMyCrib?

1.00%

Core product & features (ar/ai
rug visualization, multi-item
scenes, uploads,
device/browser support)

purchase

How can I commission a custom
rug and see it in my room first?

1.00%

Rug selection & design
decisions (size, style, color,
pattern, shape, texture, lighting,
specific rooms)

how-to

How can I preview different rug
sizes in my living room without an
app?
What’s the best way to test bold
patterned rugs without
committing?

48.00%

Rug selection & design
decisions (size, style, color,
pattern, shape, texture, lighting,
specific rooms)

design coordination & style
exploration

Can I use AI to test rug patterns
and colors in my home?
What’s the best way to see if a
vintage rug matches my modern
décor?

41.00%

Rug selection & design
decisions (size, style, color,
pattern, shape, texture, lighting,
specific rooms)

comparison

How can I check if a round rug or
rectangular rug fits better in my
space?
Can DressMyCrib help me
choose between a 5x7 and 8x10
rug for a small apartment?

5.00%

Rug selection & design
decisions (size, style, color,
pattern, shape, texture, lighting,
specific rooms)

research

Are there tools to help choose
the right rug pile for high-traffic
areas?
Are there online tools to help
choose nursery-safe materials
and looks?

5.00%
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Query Topics Intent Value

Rug selection & design
decisions (size, style, color,
pattern, shape, texture, lighting,
specific rooms)

education

How does DressMyCrib handle
different pile heights and textures
visually?

1.00%

Retailer & product source
flexibility (using rugs from
multiple stores, artists, custom
designs, sustainable/ethical
options)

support

Can I upload a rug photo from
IKEA or Wayfair to preview it in
my room on DressMyCrib?
Does DressMyCrib work with
custom rug designs from
independent artists?

36.00%

Retailer & product source
flexibility (using rugs from
multiple stores, artists, custom
designs, sustainable/ethical
options)

research

Are there platforms that support
custom rug sizes and live
previews?
Are there tools that let artists sell
rug designs with virtual
previews?

27.00%

Retailer & product source
flexibility (using rugs from
multiple stores, artists, custom
designs, sustainable/ethical
options)

design coordination & style
exploration

Can DressMyCrib preview
overstock rugs and let me test
different layouts?

9.00%

Retailer & product source
flexibility (using rugs from
multiple stores, artists, custom
designs, sustainable/ethical
options)

collaboration, sharing &
professional use

Can artists sell their designs
through DressMyCrib and accept
custom commissions?

9.00%

Retailer & product source
flexibility (using rugs from
multiple stores, artists, custom
designs, sustainable/ethical
options)

comparison

How can I compare sustainable
rug options and see them in my
room?

9.00%
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Query Topics Intent Value

Retailer & product source
flexibility (using rugs from
multiple stores, artists, custom
designs, sustainable/ethical
options)

how-to

How do custom rug orders work
on DressMyCrib from
independent designers?

9.00%

Comparison with alternatives &
outcomes (vs competitors,
returns reduction, eco impact,
pricing/free use)

research

Is DressMyCrib’s AR tool really
free for consumers?
Is there a free AR tool for
previewing rugs online?

38.00%

Comparison with alternatives &
outcomes (vs competitors,
returns reduction, eco impact,
pricing/free use)

comparison

How does DressMyCrib reduce
returns compared to buying
directly on Walmart or IKEA?
How does DressMyCrib compare
to Crate & Barrel’s product viewer
for accuracy?

38.00%

Comparison with alternatives &
outcomes (vs competitors,
returns reduction, eco impact,
pricing/free use)

how-to

What’s the best way to reduce
rug returns by previewing at
home first?
Are there eco-friendly ways to
reduce décor returns using
visualization tools?

25.00%

Comparison with alternatives &
outcomes

comparison

What makes DressMyCrib
different from Ruggable’s
visualizer or Wayfair At Home
3D/AR?
Is DressMyCrib better than
Houzz for planning a full room
with rugs and décor?

100.00
%
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Questions Opportunities
Platform: ChatGPT (Web Search)

Query Topics Intent Value

Technical use & setup
(image/file requirements, room
capture, scale accuracy,
templates, measurement)

how-to

What tools help me ensure a rug
is centered properly in a room?
How can I get accurate rug-to-
furniture spacing using
visualization?

71.00%

Technical use & setup
(image/file requirements, room
capture, scale accuracy,
templates, measurement)

comparison

How accurate is rug sizing and
scale in DressMyCrib compared
to Home Depot’s AR preview?

14.00%

Technical use & setup
(image/file requirements, room
capture, scale accuracy,
templates, measurement)

research

Does DressMyCrib offer
templates for standard living
room layouts?

14.00%

Questions Opportunities
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Questions Opportunities

Build collaboration and professional-use features to serve designers, agents, creators, and
independent rug artists as a B2B2C growth channel.

Multiple queries mention sharing designs with friends, designers, and clients; exporting designs to
Instagram/Pinterest; collaboration links with comments; annotations and saved setups; and multi-room or
whole-home projects. There are also specific questions about interior designers, real estate agents, short-
term rental hosts, independent rug designers, and artists selling designs or taking custom commissions
via AR previews. This indicates a clear professional and creator segment that can use DressMyCrib to sell
services and products, driving repeat, high-value usage.

Recommendations
• Create a ‘DressMyCrib for Pros’ offering with features like shareable project links, client comment
threads, version history, multi-room boards, and export-optimized visuals for listings and social media.

• Develop dedicated onboarding and marketing pages for interior designers, real estate agents, and short-
term rental hosts, with case studies that show faster approvals, better staging, and higher booking or
sales conversion using AR mockups.

• Launch a creator/designer marketplace pilot where independent rug artists can upload designs, offer
custom sizes, and let shoppers preview and commission rugs directly through DressMyCrib.

• Use co-marketing with these pros and creators—featuring their projects—to amplify brand reach and
demonstrate real-world, professional-grade use cases.

medium timeframe
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Questions Opportunities

Clarify and enhance technical performance, education, and trust around AR/AI capabilities, lighting,
textures, and browser support.

Many queries probe technical aspects: mobile Safari/Chrome support, desktop vs mobile AR, file formats
and image quality, handling low light, uneven floors, tricky lighting, shadows, glare, and large or patterned
rugs. Others ask about how AI handles complex borders, pile heights, textures (jute, sisal, wool, plush vs
flatweave), and special cases like carpets vs area rugs, rugs on carpet, and acoustic impact. This shows
users are curious and sometimes skeptical about realism and performance, and they want guidance to get
the best results.

Recommendations
• Create a clear ‘How it works’ and ‘Best results’ education layer in the product and on the website,
explaining ideal photo capture, lighting, and measurements, with simple visual tips.

• Provide transparent documentation and FAQs about supported browsers, devices, and file formats, and
surface this proactively during onboarding to prevent frustration.

• Invest in visual fidelity for common edge cases (complex patterns, borders, pile simulation, rugs on
carpet, texture differentiation) and highlight these improvements in release notes and marketing content.

• Position DressMyCrib as a ‘serious visualization engine’ by publishing behind-the-scenes articles or
short videos on your AR/AI technology, building trust that what users see is close to real-life—and
therefore worth relying on for purchase decisions.

medium timeframe
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Questions Opportunities

Position DressMyCrib as the leading universal, app-free rug visualizer that works with any retailer’s
images.

Many queries ask for a “universal rug visualizer,” uploading “any rug photo,” and using rugs from IKEA,
Wayfair, Amazon, Walmart, Target, Overstock, Ruggable, Crate & Barrel, etc. Users repeatedly emphasize
browser-based, no-app, cross-store use and even screenshots from Instagram. This shows a strong
desire for a neutral, retailer-agnostic tool that fits directly into their existing online shopping behavior and
is not tied to a single brand’s catalog.

Recommendations
• Center brand messaging around being a universal, app-free rug visualizer that works with any retailer,
catalog, or screenshot, and explain this clearly on the homepage and in ad copy.

• Create simple how-to content and short videos that show people pasting links or uploading screenshots
from major retailers and instantly seeing rugs in their rooms.

• Develop retailer-agnostic browser extensions or bookmarklets that let users send any product page
image directly into DressMyCrib.

• Run test campaigns targeting users searching for ‘IKEA rug in my room,’ ‘Wayfair rug AR,’ etc., and
highlight that DressMyCrib does what single-brand tools can’t: visualize across all stores in one place.

urgent timeframe
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Questions Opportunities

Differentiate on depth of decision support: precise sizing, layout guidance, and accuracy to reduce
returns and increase confidence.

A large cluster of queries focuses on sizing (5x8 vs 8x10 vs 9x12, king bed layouts, small apartments,
studios), fit (door clearance, under dining tables, around sectionals, multi-room plans), and scale accuracy
versus competitors like Home Depot, Walmart, Ruggable, Floorcloud, Crate & Barrel, and Houzz. Many also
ask about eco-friendly ways to reduce returns and more accurate at-home visualization. This indicates
that users see DressMyCrib not just as a ‘fun AR toy’ but as a serious sizing & risk-reduction tool
compared to retailer-native visualizers.

Recommendations
• Elevate “right size, right fit, fewer returns” as a core value proposition and back it with specific product
features (auto-spacing guides, recommended sizes by room type, visual centering aids, door-swing and
clearance helpers).

• Build onboarding flows or wizards that ask a few questions (room type, furniture layout, dimensions) and
then recommend 2–3 optimal rug sizes with visual overlays.

• Publish comparison pages (SEO-optimized) explaining how DressMyCrib’s sizing and measurement logic
works and why it’s more accurate or flexible than big-box AR tools.

• Partner with selected retailers or designers to gather before/after data on return-rate reductions and
use these metrics in marketing and B2B pitches.

urgent timeframe
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Questions Opportunities

Expand and promote advanced style coordination features as a full-scene décor planner, not just a rug
overlay tool.

Numerous queries ask about coordinating rugs with cushions, throws, curtains, wall art, upholstery,
flooring tones, wallpaper, and overall color palettes. Users want to compare styles (boho vs minimalist,
vintage vs modern, Moroccan vs Scandinavian, bright vs neutral, bold patterns vs safe, maximalist vs
minimal). They also ask about layered rugs, borders, shapes, runners, carpet tiles, and custom shapes,
signaling appetite for richer scene-building beyond a single rug image.

Recommendations
• Develop and emphasize a “scene coordination” mode that allows users to add and manipulate multiple
décor elements (rugs, cushions, wall art, curtains) in one view, even if initially using generic or template
objects.

• Market DressMyCrib as a ‘room story’ tool that helps test overall style directions rather than only rug
swaps, using landing pages and content hubs around common themes (e.g., “Boho vs Minimalist Living
Room Try-On”).

• Offer curated style presets (e.g., Scandinavian Calm, Mid-Century Pop, Eclectic Vintage) that users can
toggle in one click, then refine with their own products.

• Make visual comparisons (before/after, A/B style boards) easy to view and share, strengthening
perception of DressMyCrib as a design decision engine, not just an AR gadget.

urgent timeframe


